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• Acquisition of the skill to analyse the own 
regional business area using internet

• Orientation on higher professional 
education

• Orientation on business, the “real” world
• Preparing an international activity

M  O  T  I  V  A  T  I  O  N



Method
Planning: 3 lessons of 50 minutes (in 
one session)

• 10’ introduction + instruction: what, why, how?
• 10’ general video introduction “Aebi Schmidt 

company”
• 70’ assignment in 5 small groups (3-5 students

each)
• 10’ preparing presentation in 5 small groups
• 40’ presentations (5 presentation x 5’ + about 3’ 

evaluation for each)
• 10’ instruction for the next phase



Assignment





Evaluation (1)
• The assignment:
Difficulty level o.k.
More time needed. Also because of room change, 

computer start up, task distribution within small
group, etc. Assignment as such is about 40’ (original
planning 30’) 

Students asked help, but finally did it themselves
(global feed back was enough)

Teamwork in small groups o.k.
Results (answers asked): reasonable (to be analysed

more precisely) 
Oral presentations - 3 using powerpoint - reasonable

(taking into account the preparation time), English
language not o.k. (yet). The also present English
teacher directly corrected texts and spoken English
afterwards which students very appreciated



Evaluation (2)
• Motivation of the students high: enthousiasm

about:
 Assignment itself + English as language of 

instruction (like in Higher Professional 
Education)
 Didactic form (working in small groups, using

internet sources, video, presentations)
 Guest teachers / teachers (link with Higher

Professional Education + working life)
 International exchange with Germany


